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In response to escalating environmental crises and regulatory mandates,
organizations are increasingly integrating sustainability into their strategic
management frameworks. This imperative, driven by societal demands and
the need for resilience, prompts a re-evaluation of organizational goals and
processes. Frameworks such as the Triple Bottom Line and Circular
Economy model guide this integration, aligning strategic objectives with
broader environmental aims. Despite challenges such as transition costs
and regulatory complexities, sustainability integration offers opportunities
for innovation and market advantage. Theoretical frameworks like the
Resource-Based View, Stakeholder Theory, and Dynamic Capabilities
Theory underscore sustainability's strategic importance, emphasizing its
role in long-term competitive advantage. However, practical challenges
persist, necessitating a nuanced approach that includes leadership
commitment, long-term orientation, technology investment, and
stakeholder engagement. Ultimately, successful sustainability integration
ensures organizational resilience, innovation, and reputation, positioning
firms for long-term success in a changing world.
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1.0 INTRODUCTION

The increasing urgency to address environmental
sustainability has prompted organizations to integrate
sustainability into their strategic management
processes (Quazi, 2001). This integration, driven by
regulatory pressures and societal expectations, not
only mitigates risks but also unveils opportunities for
resilience and success.

In the contemporary business landscape, the
imperative for environmental sustainability has taken
center stage, catalyzing organizations to recalibrate
their strategic management frameworks toward
sustainability integration. This Copernican shift in the
field of environmental science propelled by a
confluence of regulatory mandates, shifting consumer
preferences, and an acute societal focus on
environmental stewardship, necessitates a much
needed re-evaluation of traditional business models
and strategies.

The urgency to incorporate sustainability into
the strategic management process stems from a
growing recognition of the environmental crises
confronting the global community, including climate
change, resource depletion, and biodiversity loss
(Head, 2022). Regulatory bodies worldwide are

increasingly  imposing  stringent  environmental
standards, compelling organizations to adopt
sustainable practices. Moreover, a ‘Copernican

revolution’ (a radical change) in consumer behaviour,
with a growing preference for environmentally
responsible products, has made sustainability a critical

competitive differentiator. Singh et al. (2020)
underscore the dual pressures of regulatory
frameworks and consumer demand  driving

organizations toward sustainability, emphasizing the
strategic necessity of this transition.

Most importantly, integrating sustainability into
strategic management involves a comprehensive
rethinking of organizational goals, processes, and
value propositions (Guarini et al., 2022). Frameworks
such as the Triple Bottom Line (TBL), which advocates
for equal consideration of environmental, social, and
economic impacts, and the Circular Economy model,
which emphasizes resource efficiency and waste
reduction, are gaining prominence. These frameworks
not only guide the strategic integration of sustainability
but also align business operations with broader
environmental objectives (Johnson and Schaltegger,
2021).

Despite the clear impetus for sustainability
integration;  organizations encounter numerous
challenges in this endeavour. These include the initial
cost of transitioning to sustainable practices, the
complexity of measuring and reporting on sustainability
metrics, and the need for cultural shifts within
organizations. Additionally, the rapidly evolving
regulatory landscape presents a moving target for
compliance. Smith and Thomas (2022) discuss these
barriers, highlighting the tension between short-term
costs and long-term sustainability investments.

Juxtaposedly, the green transition presents a
plethora of opportunities for forward-thinking

organizations. These include the potential for
innovation in green technologies, access to new
markets, and enhanced brand loyalty among
environmentally conscious consumers. Furthermore,
sustainability integration can lead to operational
efficiencies and cost savings over time, as
organizations optimize resource use and reduce
waste. Green and Newman (2023) highlight the
strategic advantage gained through sustainability,
noting the long-term value creation potential for
organizations that effectively navigate the green
transition.

In order for organizations to successfully
integrate sustainability into their strategic management
processes, an all — round approach is essential. This
includes (and not limited) to adopting a long-term
perspective on sustainability investments, fostering a
culture of innovation, and engaging in transparent
reporting and stakeholder engagement.

Moreover, organizations must remain active,
adapting to regulatory changes and evolving societal
expectations. Leveraging technology and data
analytics for sustainability measurement and
optimization is also critical (Kapoor et al., 2024).

The integration of sustainability into strategic
management is not merely a trend but a fundamental
shift in how organizations operate and compete in the
21st century. By embracing the methodologies,
overcoming the challenges, and seizing the
opportunities presented by the green transition,
organizations can ensure their resilience and success
in a rapidly changing world.

1.1 Conceptual Framework

1.1.1 Environmental Imperatives and
Organizational Response:

The imperative for organizations to integrate
sustainability into their strategic management
frameworks arises from the pressing need to address
escalating environmental crises and meet increasingly
stringent regulatory requirements (Adams & Waddock,
2019; Hoffman, 2021). Environmental degradation,
climate change, and resource depletion have
heightened societal concerns, compelling
organizations to revaluate their operational paradigms
and prioritize sustainability (Lozano, 2020).

1.1.2 Theoretical Underpinnings of Sustainability
Integration:

The integration of sustainability into strategic
management is underpinned by established theoretical
frameworks that guide organizational decision-making
and goal-setting. The Triple Bottom Line (TBL)
approach, popularized by Elkington (2019), advocates
for the consideration of social, environmental, and
economic dimensions in organizational strategy
formulation. Similarly, the Circular Economy model, as
conceptualized by Bocken et al. (2022), promotes
resource efficiency and waste reduction through
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closed-loop systems, aligning strategic objectives with
environmental preservation goals.

1.1.3 Challenges and
Sustainability Integration:

Opportunities in

While the imperative for sustainability integration is
clear, organizations face numerous challenges in the
pursuit of this goal. Transition costs associated with
adopting sustainable practices, coupled with the
complexities of navigating diverse regulatory
frameworks, present significant hurdles (Delmas &
Burbano, 2023). However, within these challenges lie
opportunities for innovation and market differentiation
(Schaltegger et al., 2020). Sustainable practices not
only enhance organizational resilience but also confer
competitive advantages in terms of brand reputation,
customer loyalty, and access to emerging markets
(Eccles et al., 2022).

1.1.4 Key Factors for Successful Integration:

Several critical success factors underpin the effective
integration of sustainability into organizational strategy.
Leadership commitment plays a pivotal role in setting
the tone for sustainability initiatives and fostering a
culture of environmental stewardship (Mowbray, 2021).

Independent Variable

Environmental imperatives

Escalating environment crises

Long-term orientation enables organizations to
prioritize sustainable practices over short-term gains,
positioning them for enduring success (Clark &
Demeritt, 2019). Strategic investment in sustainable
technologies and innovations is essential for achieving
environmental objectives while maintaining
competitiveness in dynamic markets (Sharma &
Henriques, 2024). Furthermore, active stakeholder
engagement ensures the alignment of organizational
objectives with societal expectations, enhancing the
legitimacy and impact of sustainability efforts (van
Bommel & Spicer, 2022).

1.1.5 Ensuring Organizational Resilience and
Long-Term Success:

Successful integration of sustainability into strategic
management not only enhances organizational
resilience against environmental risks but also fosters
long-term competitiveness and viability (Korhonen et
al., 2023). By embracing sustainability as a core
business imperative, organizations position
themselves as drivers of positive societal change,
contributing to the advancement of sustainable
development goals and the transition to a more
equitable and resilient global economy (Galbreath,
2020).

Dependent Variable

Crganizational responses

stakeholder theary)

advantage)

Moderating Variable

Theoretical underpinnings (triple bottom line,
circular economy, resource — based view,

Transition costs (regulatory bodies, market

Figure 1. Conceptual Framework
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LITERATURE REVIEW
2.0 Concurrence

The theoretical frameworks underpinning Sustainable
Strategic Management, namely the Resource-Based
View (RBV), Stakeholder Theory, and Dynamic
Capabilities Theory, offer a robust foundation for the
integration of sustainability into strategic management
practices. These theories collectively underscore the
notion that sustainability is not merely an ethical or
regulatory consideration but a strategic imperative
essential for long-term competitive advantage and
organizational resilience. This part of the literature
review explores how these theories converge to
support sustainability as a strategic asset, reinforcing
the need for organizations to navigate the green
transition effectively.

2.1 Resource-Based View (RBV)

The RBV posits that the possession of valuable, rare,
inimitable, and non-substitutable (VRIN) resources
confers competitive advantage to firms (Barney, 1991).
In the context of sustainable strategic management,
this perspective underscores the importance of
sustainable resources as crucial assets that can
differentiate an organization in the market. Sustainable
practices, such as energy efficiency, waste reduction,
and ethical sourcing, can be considered VRIN
resources that not only contribute to environmental and
social well-being but also enhance a firm's reputation
and customer loyalty. Hart and Milstein (2003)
expanded on this by introducing the concept of natural-
resource-based view (NRBYV), arguing that sustainable
development offers opportunities for innovation and
value creation, thereby providing a new lens for
understanding competitive advantage in the era of
sustainability.

2.2 Stakeholder Theory

Stakeholder Theory emphasizes the importance of
considering the interests and expectations of all
stakeholders, including customers, employees,
suppliers, communities, and the environment, in the
strategic management process (Freeman, 1984). This
theory aligns with the increasing societal and
regulatory pressures for organizations to adopt
sustainable practices. Mitchell et al. (2019) argue that
organizations that effectively engage with their
stakeholders and integrate their expectations into
strategic planning are better positioned to anticipate
and respond to environmental and social challenges,
thereby securing their license to operate and achieving
long-term success.

2.3 Dynamic Capabilities Theory

Dynamic Capabilities Theory focuses on an
organization's ability to integrate, build, and
reconfigure internal and external competencies to
address rapidly changing environments (Teece et al.,

1997). This theory is particularly relevant in the context
of sustainability, where organizations face constant
shifts in regulatory landscapes, market demands, and
technological advancements. The ability to adapt and
innovate in response to these changes is crucial for
integrating sustainability into strategic management.
Zollo and Winter (2002) highlight that dynamic
capabilities, such as learning and innovation
processes, are key to embedding sustainability into the
organizational fabric, enabling firms to transform
sustainability challenges into opportunities for
competitive advantage.

2.4 Integration of Theories in Sustainable
Strategic Management

The integration of RBV, Stakeholder Theory, and
Dynamic Capabilities Theory in the discourse on
sustainable strategic management presents a
comprehensive  framework  for  understanding
sustainability as a strategic asset. These theories
converge on the premise that sustainable practices not
only mitigate risks and fulfil ethical and regulatory
obligations but also open avenues for innovation,
stakeholder engagement, and competitive
differentiation.

RBV and NRBV highlight the tangible and
intangible benefits of sustainable resources as key
drivers of competitive advantage.

Stakeholder Theory underscores the necessity
of aligning organizational strategies with the
expectations of a broad spectrum of stakeholders to
secure long-term viability and success.

Dynamic Capabilities Theory emphasizes the
importance of adaptability and innovation in leveraging
sustainability for strategic advantage.

This theoretical convergence reinforces the
strategic imperative of sustainability, advocating for its
integration into the core of strategic management to
navigate the challenges and seize the opportunities
presented by the green transition.

2.5 In-concurrence

Despite the theoretical alignment on the importance of
sustainability, there is incongruence regarding its
integration into strategic management. Challenges
arise from the need to balance short-term financial
objectives with long-term sustainability goals, the
complexity of navigating sustainability metrics, and the
costs associated with sustainable transformation.
These challenges often lead to a disconnect between
the theoretical ideals of sustainable strategic
management and practical implementation,
highlighting the need for a nuanced approach to
integrating sustainability into business strategies.

2.5.1 Theoretical Foundations vs. Practical
Challenges

Resource-Based View (RBV): RBV posits that
sustainable resources can furnish organizations with a
competitive advantage, fostering a sustainable
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competitive advantage that is difficult for competitors to
emulate (Barney, 1991). However, translating this into
practice often encounters obstacles, notably in
quantifying the tangible benefits of sustainability
initiatives and reconciling them with immediate
financial performance (Hart & Dowell, 2011).

Stakeholder Theory: While Stakeholder
Theory emphasizes the importance of meeting the
broad spectrum of stakeholder expectations, including
those related to environmental and social
responsibilities, organizations grapple with conflicting
stakeholder interests. Balancing these interests with
the imperative for financial viability presents a
significant strategic challenge, often leading to
compromises that dilute the focus on sustainability
(Freeman et al., 2020).

Dynamic Capabilities Theory: This theory
underscores the importance of adaptability and
innovation in responding to environmental changes.
However, the capacity to innovate in the direction of
sustainability is frequently hampered by existing
business models and organizational inertia, which are
biased towards maintaining the status quo (Teece,
2018).

2.5.2 Practical Implications

Balancing Short-term Financial Objectives with Long-
term Sustainability Goals: The primary challenge lies in
aligning immediate financial imperatives with the long-
term vision of sustainability. This balance is critical in
convincing stakeholders, particularly investors, of the
viability of investing in sustainability as a strategic
objective (Hahn et al., 2020).

Navigating  Sustainability  Metrics:  The

complexity and diversity of sustainability metrics add
another layer of difficulty. Organizations often struggle
with selecting relevant metrics that accurately reflect
their sustainability impact, complicating the task of
integrating these metrics into strategic management
processes (Searcy, 2019).
Costs Associated with Sustainable Transformation:
The upfront costs associated with transitioning to
sustainable practices can be prohibitive, especially for
small and medium-sized enterprises (SMEs). This
financial barrier often delays or dilutes the commitment
to full-scale sustainability integration (Schaltegger &
Wagner, 2017).

2.5.3 Bridging the Gap: Towards a Nuanced
Approach

To bridge the gap between the theoretical ideals of
sustainable strategic management and its practical
implementation, organizations require a nuanced
approach that recognizes and navigates these
challenges effectively. This approach involves:
Creating Flexible Strategic Frameworks:
Developing strategic frameworks that are adaptable
and can accommodate both short-term financial
objectives and long-term sustainability goals.
Leveraging Technology and Innovation:
Embracing technology and innovation to overcome

organizational inertia and to facilitate the transition
towards sustainable business models.

Stakeholder Engagement: Engaging in
continuous dialogue with stakeholders to align
expectations and to foster a collective commitment to
sustainability.

Education and Capacity Building: Investing in
education and training to build internal capacity for
understanding and managing sustainability metrics
and their integration into strategic management.

While the theoretical alignment on the
importance of sustainability in strategic management is
clear, practical challenges underscore the need for a
more nuanced approach to integration. Overcoming
these challenges requires organizations to navigate
the complexities of balancing financial and
sustainability objectives, understanding and applying
relevant metrics, and addressing the costs associated
with sustainable transformation. By acknowledging and
addressing these incongruences, organizations can
move closer to realizing the theoretical ideals of
sustainable strategic management in practice.

METHODOLOGY
3. 0 Requirement for mitigation/solution

Mitigating the challenges inherent in the green
transition is a complex endeavour that necessitates a
comprehensive and nuanced approach. As
organizations grapple with the pressures of integrating
sustainability into strategic management, the need for
robust mechanisms to navigate these challenges
becomes increasingly apparent. Under this section, we
shall explore the strategies required to address the
hurdles of sustainability integration, focusing on
leadership commitment, long-term  orientation,
investment in  sustainable technologies, and
stakeholder engagement.

3.1 Leadership Commitment to Sustainability

Leadership plays a critical role in steering an
organization towards sustainability. The commitment of
top management is crucial in embedding sustainability
into the organizational culture and strategic priorities.
Leadership's endorsement of sustainable practices
signals to employees, stakeholders, and the market the
organization's dedication to sustainability, thereby
fostering a culture that prioritizes environmental and
social considerations in decision-making processes. A
study by Waldman and Siegel (2019) highlights the
significance of leadership in promoting sustainability,
noting that leadership commitment is positively
correlated with the successful integration of
sustainability into corporate strategy.

3.2 Adopting a Long-term Perspective

The integration of sustainability into strategic
management necessitates a shift from short-term profit
maximization to a long-term perspective that considers
the enduring impacts of business operations on the
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environment and society. This long-term orientation is
essential for achieving sustainable growth and
resilience. Organizations that prioritize sustainable
development are better positioned to mitigate risks,
capitalize on opportunities, and maintain
competitiveness in an evolving business landscape.
Henderson and Steen (2021) emphasize the
importance of long-term planning in ensuring that
strategic objectives are aligned with sustainability
goals, arguing that such an approach is vital for the
survival and success of organizations in the 21st
century.

3.3 Investment in Sustainable Technologies and
Processes

Investing in sustainable technologies and processes is
a key strategy for mitigating the challenges of the green
transition. Technological innovation can drive
efficiency, reduce costs, and provide organizations
with a competitive edge. Sustainable technologies,
such as renewable energy sources, energy-efficient
processes, and waste reduction methods, not only
align with environmental objectives but also contribute
to economic performance. According to Patel and
Perez (2022), investments in green technologies are
crucial for organizations seeking to reconcile economic
success with environmental stewardship, highlighting
the role of such technologies in enabling a smooth
transition to sustainability.

3.4 Stakeholder Engagement

Engaging with stakeholders is an essential component
of mitigating the challenges associated with
sustainability integration. Through active dialogue and
collaboration with stakeholders, including employees,
customers, suppliers, regulators, and the broader
community, organizations can align their strategic
objectives with societal expectations and enhance their
social license to operate. Stakeholder engagement
facilitates the identification of sustainability priorities,
the development of mutually beneficial solutions, and
the building of trust. Kumar and Pansari (2020) note
that stakeholder engagement is critical for
understanding and addressing the diverse interests
and concerns related to sustainability, thereby
supporting the successful integration of sustainability
into strategic management.

Mitigating the challenges of the green transition
necessitates a comprehensive approach that
encompasses leadership commitment, a long-term
perspective, investment in sustainable technologies
and processes, and stakeholder engagement. By
adopting these strategies, organizations can navigate
the complexities of sustainability integration, ensuring
their resilience and success in a rapidly changing
world. The transition to sustainability is not without its
challenges, but with strategic foresight and
commitment, organizations can turn these challenges
into opportunities for innovation and growth.

4.0 CONCLUSION

The integration of sustainability into strategic
management transcends being a mere reaction to
external pressures; it emerges as a fundamental
strategic  imperative  for  securing long-term
organizational success. Drawing upon a synthesis of
theoretical frameworks and empirical research
findings, it is evident that sustainability is not just an
ethical choice or a compliance requirement but a
cornerstone for cultivating competitive advantage,
fostering innovation, and responding to the escalating
societal demands for responsible corporate conduct.
This conclusion underscores the pivotal role of
sustainability in redefining the paradigms of strategic
management to align with the principles of
environmental stewardship, social responsibility, and
economic viability.

Theoretical models such as the Triple Bottom
Line (Elkington, 1997) and the Resource-Based View
(Barney, 1991) offer a foundational understanding that
sustainability can serve as a source of strategic
advantage. These models suggest that by integrating
environmental, social, and economic considerations
into core strategies, organizations can achieve a
sustainable competitive edge that is difficult for
competitors to replicate. Empirical studies reinforce
this theoretical proposition, demonstrating that
organizations that embed sustainability into their
strategic fabric often outperform their peers in terms of
financial performance, innovation capacity, and market
positioning (Hart & Dowell, 2011; Porter & Kramer,
2019).

Sustainability challenges often serve as a
catalyst for innovation, pushing organizations to
explore new technologies, processes, and business
models that reduce environmental impact while
enhancing efficiency and profitability. The concept of
eco-innovation, where environmental considerations
drive the innovation process, has gained traction,
evidencing the Ilink between sustainability and
competitive innovation (Nidumolu et al., 2009).
Empirical research supports the notion that
sustainability-driven innovation not only addresses
environmental and social issues but also leads to the
development of unique products and services, opening
new markets and opportunities for differentiation
(Schaltegger & Wagner, 2011).

The shift in consumer preferences towards
environmentally responsible products and the broader
societal expectations for corporate social responsibility
highlight the growing demand for sustainable business
practices. The stakeholder theory (Freeman, 1984)
provides a theoretical lens through which to view the
importance of aligning business strategies with
stakeholder expectations, including those related to
sustainability. Empirical findings indicate that
organizations that proactively engage  with
stakeholders on sustainability issues tend to enjoy
enhanced brand loyalty, reputation, and trust,
translating into tangible business benefits (Servaes &
Tamayo, 2013).

Organizations that adeptly navigate the green
transition are poised to reap substantial rewards:
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resilience in the face of environmental and social
challenges, a wellspring of innovation, and a robust
reputation for corporate responsibility. The alignment
of strategic management with sustainability principles
not only mitigates risks but also uncovers opportunities
for growth and success in a sustainable future. This
conclusion is supported by both theoretical insights
and empirical evidence, which collectively underscore
the strategic significance of sustainability integration
for contemporary organizations.

5.0 RECOMMENDATIONS

To navigate the complexities of the green transition
effectively, organizations must adopt a series of
strategic and operational reforms. These reforms
should aim not only to align with the current regulatory
and societal pressures but also to anticipate future
challenges and opportunities within the sustainability
landscape. The following recommendations are drawn
from a combination of theoretical insights and empirical
findings, proposing a roadmap for organizations
seeking to integrate sustainability into their strategic
management practices more effectively.

5.1 Sustainability Integration

Organizations should deeply embed sustainability into
their corporate DNA, ensuring it influences all levels of
decision-making. This involves rethinking traditional
business models to prioritize sustainable outcomes
alongside financial performance.

This is because a holistic approach to
sustainability ensures that environmental and social
considerations are not peripheral concerns but central
to the organization's strategy and operational
decisions. Studies by Eccles, loannou, & Serafeim
(2014) have shown that firms with integrated
sustainability practices exhibit better operational
performance and stock market returns, highlighting the
financial viability of sustainability integration.

5.2 Leadership Commitment

Cultivate a leadership ethos that champions
sustainability, underpinned by tangible actions and
investments in sustainable practices.

The underlying assumption here is that
leadership commitment is critical for driving
organizational change towards sustainability. When
leaders embody sustainability values, they set a tone
that motivates and empowers employees to adopt
sustainable practices. Waldman et al. (2018)
emphasize the role of leadership in fostering a culture
of sustainability, noting the positive impact on
employee morale and innovation.

5.3 Stakeholder Engagement
Engage stakeholders actively in the sustainability

journey, leveraging their insights to refine sustainability
strategies and foster collaborative partnerships.

Stakeholder engagement is essential for
understanding the broad spectrum of sustainability
expectations and challenges. By involving
stakeholders in decision-making processes,

organizations can gain valuable insights, enhance their
social license to operate, and identify opportunities for
sustainability-driven innovation. Freeman et al. (2020)
argue that stakeholder engagement is key to achieving
sustainable competitive advantage.

5.4 Innovation Investment

Allocate resources towards sustainable innovations
and technologies that promise long-term benefits and
can provide a competitive edge.

Investment in sustainable innovation is a
critical driver for achieving environmental goals and
securing economic gains. Nidumolu et al. (2009) argue
that sustainability is a key driver of innovation, urging
companies to view environmental challenges as
opportunities to innovate, reduce costs, and create
new markets.

5.5 Transparency and Accountability

Implement recognized sustainability metrics and
standards for reporting, enhancing accountability and
transparency in sustainability initiatives.

Transparent reporting based on recognized
metrics and standards enables organizations to
communicate their sustainability performance credibly
to stakeholders. Such transparency not only builds
trust but also facilitates benchmarking and continuous
improvement in sustainability practices. Serafeim
(2015) highlights the importance of transparency in
driving the integration of sustainability into investment
decisions and strategic management.

The transition towards sustainability
represents both a formidable challenge and a
significant opportunity for organizations. By embracing
these policy prescriptions, organizations can navigate
the complexities of the green transition more
effectively, leveraging sustainability as a strategic
asset for long-term success. This approach not only
aligns with the evolving regulatory and societal
landscape but also positions organizations to capitalize
on the opportunities presented by sustainable business
practices.

5.6 The potential benefits of the policy

The proposed policy prescriptions offer several
benefits. Firstly, they ensure that sustainability is not
an afterthought but a core strategic consideration,
enhancing organizational resilience and adaptability.
Leadership commitment galvanizes organizational
culture, driving sustainable practices from the top
down. Engaging stakeholders not only builds trust and
legitimacy but also opens avenues for collaboration
and innovation. Investing in sustainable technologies
positions organizations at the forefront of green
innovation, potentially opening new markets and
customer bases. Finally, transparency and
accountability in sustainability efforts enhance brand
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reputation and stakeholder trust, contributing to long-
term success and competitive advantage.

6.0 GENERAL CONCLUSION

Integrating sustainability into strategic management is
essential for organizations seeking to navigate the
complexities of the green transition. By aligning
strategic management processes with sustainability
principles, organizations can overcome challenges,
leverage opportunities for innovation, and build a
sustainable competitive advantage. The proposed
policies underscore the importance of leadership,
innovation, and stakeholder engagement in achieving
these goals. As organizations embrace these
strategies, they not only contribute to a sustainable
future but also secure their own long-term success and
resilience.
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